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GOAL 

In December 2019, two anniversaries converged on the same date: the birthday of Rear Admiral Grace Hopper — the 
“grandmother of COBOL” — and the 60th anniversary of COBOL itself, the business-critical language Micro Focus has 
stewarded since developing its COBOL compiler in 1976, and one still quietly running many of the federal, state, and 
local government systems MFGS, Inc. supports today. 

Rather than mark the occasion with a standard corporate anniversary post, Teddra and I built a narrative around a 
single authored LinkedIn article, “A Salute to Grace Hopper, the Grandmother of COBOL,” published under her own 
byline that paired her established platform on women in technology with a connection to Hopper’s legacy that Micro 
Focus’s own COBOL heritage made directly relevant. The goal was to cultivate Teddra’s individual thought leadership 
while tying that heritage to Hopper’s own story, rather than let the anniversary pass as an internal-only milestone. 

OBJECTIVES 

● Cultivate personal thought leadership for Teddra Thomas Burgess, Chief Revenue Officer of Micro Focus 
Government Solutions, anchored in her established platform around women in technology 

● Promote Micro Focus’s underlying connection to Hopper’s legacy through three anchor points: her birthday, 
COBOL’s 60th anniversary as a Micro Focus-led celebration, and Micro Focus’s own government COBOL 
modernization work 

● Ground the tribute in specific public-sector proof points — federal agencies like the Small Business 
Administration and state and local governments like the City of Miami — rather than abstract corporate 
history 

STRATEGY & PROGRAM DETAILS 

Anchoring the Story to a Personal Platform, Not a Corporate Channel 

We wrote and published the piece under Teddra’s own LinkedIn byline rather than through a Micro Focus corporate 
channel. Teddra had already built a public reputation around women in technology, so a Hopper tribute was a natural 
extension of a platform she owned — not a topic being grafted onto her voice for the occasion. That distinction 
mattered for credibility: the piece could speak with the authority of someone who had a genuine, pre-existing stake in 
the subject. 

Weaving Micro Focus’s COBOL Heritage Into Hopper’s Own Story 

Rather than treat Hopper’s history and Micro Focus’s business as two separate threads, we traced a direct line 
between them: Hopper’s role at the 1959 CODASYL conference and her FLOW-MATIC language as the technical basis 
for COBOL, through to Micro Focus’s own stewardship of the COBOL compiler since 1976. Specific, named public-
sector modernization work — including federal and local government COBOL systems — grounded that lineage in 
current and relevant business rather than nostalgia alone. 

Publishing Natively, Not Linking Out 

I made a deliberate strategic recommendation to publish the piece as a native LinkedIn long-form article rather than a 
company blog post promoted with an outbound link. LinkedIn’s algorithm has long rewarded content that keeps users 

https://www.linkedin.com/pulse/salute-grace-hopper-grandmother-cobol-teddra-thomas-burgess/
https://static.mfgsinc.com/concrete/files/1415/7192/9769/Case-Study-US-Small-Business-Administration-Delivers-Modern-Loan-Service-with-Micro-Focus-Solutions.pdf
https://static.mfgsinc.com/concrete/files/1415/7192/9769/Case-Study-US-Small-Business-Administration-Delivers-Modern-Loan-Service-with-Micro-Focus-Solutions.pdf
https://www.mfgsinc.com/application/files/8415/7564/8215/Case-Study-IT-Modernization-Helps-City-of-Miami-Reduce-EMS-Response-Times.pdf
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on-platform — long-form articles, documents, and video — over posts that route traffic externally. Publishing natively 
wasn’t a formatting afterthought; it was a proactive bet, based on prior platform experience, that the format itself 
would potentially earn distribution reach an off-platform link never could. 

KEY FINDINGS / RESULTS 

As a single-authored article the piece generated: 

75,000+ 
Total post reach 

14,270 
Reactions 

686 
Comments 

819 
Shares 

Registration & Engagement Breakdown 

Metric Result 

Total post reach 75,000+ 

Reactions 14,270 

Comments 686 

Shares 819 

Total engagement (reactions + comments + shares) 15,775 

Engagement rate (reactions ÷ reach) ~19% 

Engagement rate (total engagement ÷ reach) ~21% 

Profile views, two-week window vs. prior average +883% 

A Broad, Cross-Industry Audience 

Engagement came from a wide range of voices, not a narrow product or industry audience: working COBOL 
programmers reflecting on their own careers, technology executives and consultants, military veterans connecting 
Hopper’s Navy service to her technical legacy, and self-identified women in technology citing her as a personal 
influence. That breadth is itself a signal that the piece resonated as a genuine cultural moment, not just a promotional 
post that happened to perform well. 

Tapping a Real Cultural Zeitgeist 

Part of what made that breadth possible is that Hopper wasn’t purely an internal industry figure to begin with. She 
had already crossed into mainstream recognition most technologists never reach: her 1986 appearance on Late Night 
with David Letterman introduced her to a national television audience years before her death, and her name now 
anchors the Grace Hopper Celebration (the largest annual gathering of women technologists in the world) as well as 
the Navy destroyer USS Hopper. She occupied rare territory: a public-sector figure with genuine celebrity crossover. 
This piece wasn’t publishing COBOL history to a COBOL audience; it was tapping a cultural icon who happened to also 
be a government technologist which was almost certainly why engagement extended so far past a narrow product or 
industry readership. 

 

https://www.youtube.com/watch?v=oE2uls6iIEU
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2026 RETROSPECTIVE: TODAY’S BENCHMARKS + AN EARLY, UNPLANNED WIN FOR AEO 

Seven years after publication, the piece continues to surface as a named source in Google’s AI Overviews which are 
the AI-generated summaries that now sit above traditional search results for many queries. Confirmed appearances, 
across both desktop and mobile search, include: 

● “grace hopper cobol mother” 

● “Was grace hopper the mother of cobol?” 

● “Is grace hopper the mother of cobol?” 

For each, Google names Teddra’s LinkedIn article directly by title and original December 2019 publish date in the 
same source set as Britannica, IEEE Computer Society, and Planet Mainframe. The piece also continues to surface as a 
standalone organic result for related searches, title and date intact. 

This wasn’t something the piece was built for. Answer Engine Optimization (AEO) — writing to be cited by generative 
AI systems rather than just ranked by traditional search — didn’t exist as a discipline in 2019. Durable, well-sourced 
writing on a subject with thin competing coverage earned this piece a lasting seat in that emerging discipline years 
before it had a name. 

The piece also holds up against current general performance standards, not just historical ones. Long-form LinkedIn 
articles today typically run a 1–3% engagement rate (ContentIn, 2026), a bar that has generally risen since 2019 as the 
platform and its algorithm have matured. Measured against that current benchmark, the piece’s original ~19% 
reactions-only engagement rate still lands 6x–19x above typical performance for the format which is evidence the 
result wasn’t just strong for its era, but would still be considered an outlier today. 

 

 

 
Google AI Overviews citing the article by name, author, and publish date — desktop and mobile, six years post-launch. 

https://contentin.io/blog/linkedin-engagement-benchmarks/
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INDUSTRY RECOGNITION 

2020 MarCom Gold Award 

The piece received a 2020 MarCom Gold Award, administered by the Association of 
Marketing and Communication Professionals, which recognizes excellence in 
marketing and communications work from across the globe. The program attracts 
over 6,500 print and digital submissions annually from dozens of countries across 
the globe – only a third of which rank high enough to receive award designation. 

PARTNERS 

MFGS, Inc. / Micro Focus: Program led by Andrew M. Scott (Social Media Manager), 
in partnership with Teddra Thomas Burgess (Chief Revenue Officer, Micro Focus 
Government Solutions), who served as the featured author and thought leadership 
voice. 



https://www.linkedin.com/
https://www.linkedin.com/pulse/salute-grace-hopper-grandmother-cobol-teddra-thomas-burgess/
https://www.linkedin.com/search/results/all/?origin=GLOBAL_SEARCH_HEADER
https://www.linkedin.com/in/teddrathomasburgess/
https://www.linkedin.com/in/teddrathomasburgess/
https://www.linkedin.com/in/teddrathomasburgess/
https://www.linkedin.com/in/teddrathomasburgess/
https://download.microfocus.com/about/press-room/article/2019/micro-focus-celebrates-cobols-60th-anniversary-and-its-enduring-value-with-cobol60/
https://download.microfocus.com/about/press-room/article/2019/micro-focus-celebrates-cobols-60th-anniversary-and-its-enduring-value-with-cobol60/
https://www.mfgsinc.com
https://static.mfgsinc.com/concrete/files/1415/7192/9769/Case-Study-US-Small-Business-Administration-Delivers-Modern-Loan-Service-with-Micro-Focus-Solutions.pdf
https://www.mfgsinc.com/application/files/8415/7564/8215/Case-Study-IT-Modernization-Helps-City-of-Miami-Reduce-EMS-Response-Times.pdf
https://en.wikipedia.org/wiki/CODASYL
https://www.gracehopper.com
https://www.gracehopper.com
https://ghc.anitab.org/about
https://ghc.anitab.org/about
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